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Do people really want a border 
wall between the United States 

and Mexico?
 Are people satisfied with Superstorm 
Sandy recovery three years after the 
storm?
 Which presidential candidate has 
the lead?
 Do people feel more stress or more 
joy during the holiday season?
 If you want to know the answers 
to these questions and more, the 
Monmouth University Polling 
Institute, located at Monmouth 
University in Long Branch, has 
already done the work for you 
through polling, researching, and 
publishing its findings. 
 Patrick Murray was named found-
ing director when he established the 
Institute in 2005. Over the past ten 
years, the Institute has proven to be 
the Garden State’s “poll of record” 
for its work in tracking public policy 
and quality of life issues here in  
New Jersey. 
 The Monmouth University Polling 
Institute was established to be a 
leading center for the study of 
public opinion on important state 

The Monmouth University Polling Institute
Reaching The Nation From The Jersey Shore

and national issues. The Institute’s 
mission is to foster greater public 
accountability by ensuring that the 
voice of the public is part of the pol-
icy discourse. “Our job is to amplify 
the voice of the public, and ensure 
that the voice of the public is a part 
of policy discussion,” Murray said.
 Murray explained that the Institute 
began with a focus on New Jersey 
issues only and, at the time, was a 
partner with the Asbury Park Press. 
“We did some contractual work for 
government agencies and non-profits 
and worked with a very small crew,” 
he said. “We started gaining a repu-
tation for what we were doing, not 
just for election polls, but for the 
kinds of questions that we asked. 
They were different from what other 
pollsters were asking.”
 That approach to question writ-
ing is what sets the Monmouth 
University Polling Institute apart. 
Murray explained, “We look for 
interesting topics, or topics that 
others are not talking about, or in a 
way they are not talking about. That 
makes a difference.”
 The Institute’s staff has conducted 

Patrick Murray, director of the Monmouth University Polling Institute.

interviews with hundreds of thou-
sands of survey respondents and 
more than one hundred focus groups. 
The process begins with identifying 
issues that affect local, state, and 
national populations, then deciding 
on the best way to garner opinions 
about those issues. For most of its 
non-election public issue polls, the 
Institute uses what is called a ran-
dom digit dial “probability” sampling 
design to select survey participants, 
with telephone numbers randomly 
generated by a computer. These tele-
phone numbers include landlines, 
cell lines, and unlisted numbers. 
The Institute uses a private vendor 
(not on campus) to make the tele-
phone calls for each poll. If you were 
to receive a call from the Institute, 
there would be a human being on the 
other end of the line. 
 After results are received, the sam-
ple is “weighted” to make sure the 
results are representative of the pop-
ulation, including age groups, gender, 
geography, age, race, and education. 
Weighting with current census fig-
ures ensures that findings are repre-
sentative of the target population.
 Murray said that in 2010, the 
Institute started polling outside of 
New Jersey for congressional and 
senate races in other states. Then in 
2012, it did some national polling 
about the presidential election. That 
is when the Institute began getting 
noticed in the national arena. The 
success in applying their method-
ology to elections in other states, 
combined with a new administration 
at Monmouth University, resulted in 
the Institute making a commitment 
to be a national pollster. 
 In 2013, the Monmouth University 
Poll was recognized as the only poll 
that correctly forecasted the out-
comes of both the November guber-
natorial race and the October senate 
contests in New Jersey before either 
election took place.
 Murray commented that as polling 
for the 2016 presidential election 
began, the spin put on one of their 
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(his fifth consecutive appearance 
on the list), and was named their 
2010 Pollster of the Year. Murray 
is a frequent contributor to local 
and national media, including NJ 
101.5, CNN’s The Situation Room, 
Fox News’ The O’Reilly Factor, The 
Huffington Post, and ABC’s Good 
Morning America.
 The Monmouth University Polling 
Institute has a national reach, a solid 
reputation, and a voice for public 
policy, all out of a small, Jersey  
Shore location. Murray hopes that 
others see that the Institute is just 
one of the many positive and grow-
ing programs that the University has 
to offer. “There are other aspects 
of Monmouth University that are 
important. We have interesting 
things going on with our business 
and communications studies, our 
urban coast institute, and more. I 
hope that people start saying, ‘What 
else does Monmouth have going for 
it?’” he said.

—Jill Ocone

 One can rely upon the Monmouth 
University Polling Institute for non-biased 
and credible reporting of public opinion 
about the 2016 presidential election and 
other topics. For more information, visit 
www.monmouth.edu/university/monmouth- 
   university-polling-institute.aspx.
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polls by Governor Christie, followed 
by Christie’s negative comments 
about the Institute, resulted in even 
more nationwide attention. “We 
know that politicians get upset with 
polls. Well, you never heard of a  
politician getting upset with pollsters 
on a personal level…it actually helps 
us get a lot more attention,” he said.
 The Institute has a full-time staff 
of three, along with a number of 
graduate students each semester who 
work for the Institute as a part of 
their graduate studies. Murray said 
that one of the most interesting polls 
ever done was actually a project by 
two of his students, Susan Kane and 
Andrew Spata, who were enrolled 
in his public opinion course during 
the summer session in 2012. “This 
one group wanted to write questions 
about the use of drone aircraft for 
domestic policing purposes,” he said. 
 At the time, Murray and the stu-
dents knew the topic of drones and 
drone policing were coming down 
the pike, but there were no regula-
tions in place yet. Kane and Spata’s 
questions focused on whether peo-
ple would be worried about their 
privacy, under what circumstances 
they thought drone aircraft should 
be used for domestic policing, and 

more. “Their questions were really 
good, and I put them on a national 
poll,” said Murray. “It was the only 
poll done [in the nation] for a year 
on that topic. There was continual 
media pickup for over a year, and the 
poll was actually used in federal gov-
ernmental reports because it was the 
only evidence of public opinion on 
the issue.”
 Murray said that’s what the 
Institute thrives on: looking for  
opinions on issues that are perco-
lating but not attracting that much 
attention. “That’s one of the ways we 
try to get students involved. [With 
that poll], we made a contribution 
to help people understand where this 
issue [drone aircraft] was going.” 
Kane and Spata received credit on the 
June 12, 2012 poll.
 As polls are completed, the reports 
are uploaded to the Institute’s web-
site, then disseminated to the media 
and individuals who have signed up 
to receive reports via email. 
 With a lifetime of experience  
as a pollster, Murray’s ethics and 
concern for the public good result 
in the Institute’s credibility and suc-
cesses in methodology. In 2013, he 
was among one of six named with 
PolitickerNJ’s Winner of the Year 
honors. Additionally, he was ranked 
#35 on their 2014 Power List of 
the 100 most politically influential, 
non-elected figures in New Jersey 

Student Chris Brinkman working for the  
Institute as a part of his graduate program.

Campaign signs from the 2016 presidential election hang on an office wall at the Institute.
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